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DigAlert and Partners Bring Safe Digging Message to Millions
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Underground Service Alert of Southern 
California (DigAlert)’s creative float for the 
annual Tournament of Roses Parade on New 
Year’s Day delivered the 811 message to a 
combined 20.1 million-person television 
audience between ABC and NBC broadcasts. 

DigAlert, along with co-sponsors USA North 
811, Georgia 811 and Colorado 811, drew 
attention to the important message of calling 
811 before digging while making their way 
down Colorado Boulevard. DigAlert was very 
proud to have two-time Olympian, Team USA 
flag bearer and 811 spokesperson Cliff Meidl 
riding and supporting the float. 

2015’s float theme was “Inspiring Stories,” 
and nothing is more inspiring than Cliff’s 
story.  At age 20 while jackhammering, 
Cliff hit an unmarked electric line.  After 
countless surgeries, therapy and the doctors 
saying he would never walk again, he went 
on to become an Olympic athlete.  

Meidl’s moving personal story about 
overcoming severe electrical burns 

DigAlert’s 
Rose Parade Float 
Promotes Safe 
Digging Message

sustained while jackhammering into an 
unmarked utility line to become an Olympian 
helped the 811 float draw attention to safe 
digging through pre-event media coverage in 
the LA Times, CBS Los Angeles and KTLA.

This year, the float won the Bob Hope 
Humor Award for its comical depiction of 

“The Rose Parade float 
delivered the 811 message 
to a combined 20.1 million-
person TV audience.”

animals failing to call 811 before digging – a 
lighthearted way of presenting a serious 
safety message to the public.

Thanks to DigAlert, USA North 811, Georgia 
811 and Colorado for making this opportunity 
possible again in 2015!

http://www.latimes.com/sports/la-sp-cliff-meidl-elliott-20141225-column.html
http://losangeles.cbslocal.com/2014/12/27/float-preparation-continues-in-irwindale-for-2015-tournament-of-roses-parade/
http://ktla.com/2014/12/26/rose-parade-preview-4/


keep an eye out for the addition of several 
new member case studies, and be sure to 
email 811@commongroundalliance.com if 
you would like to contribute a successful 
campaign to the Communications Plan, 
which is very much a living document.  

Most importantly, remember that CGA 
toolkits are now hosted 
on the newly redesigned 
CommonGroundAlliance.
com. Simply click on 
“Toolkits” under the “Damage 
Prevention” tab for access to 
the 811 materials and other 
promotional toolkits.

National Safe Digging 
Month Activities

With April around the 
corner, CGA encourages 
all stakeholders to start 
reaching out to their 
communities to promote 
811 and safe digging 
messages through 
NSDM activities. Tools 
for all of the activities 
listed below can be 
found on the 811 Tool-

kit page of the CGA website:

  • Work with your Governor’s office to 
     proclaim April as Safe Digging Month

  • Begin organizing a NSDM competition 
     for employees

  • Connect Arbor Day andEarth Day to 
      NSDM with an event or press release

  • Start planning your fire  station 
     marquee campaign

For the fifth consecutive year, CGA has 
developed an annual communications 
plan to guide stakeholders 
in their efforts to 
promote the 811 
message and other 
damage prevention 
practices. The 2015 
Communications 
Plan is now available 
for download on the 
CGA website here. 

CGA and its marketing 
agency, MGH, hosted a 
teleconference on Jan. 
21 to unveil the 2015 
plan. The presentation 
highlights new additions 
to this year’s plan 
and usage milestones 
achieved by last year’s 
plan. You can access a copy 
of this presentation deck by 
clicking here. 

The 2015 plan features a calendar with 
daily, weekly and monthly tasks, as well 
as artwork files, template news releases, 
contributed articles, sample social media 
posts and email blasts. 

New this year is a DIRT Report toolkit to help 
you spread the word about the important 
findings from the 2013 data. In February, 

April 2014
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2015 CGA 
Communications Plan 
is Now Available

Awareness 
Research

Also unveiled at the January 
webinar were the results of 
CGA’s annual 811 national 
awareness research.

Once again this year, 
the research provided 
interesting information 
that will help guide CGA 
and its members’ efforts in 
spreading the word about 
calling 811 before digging.

To view the 811 awareness 
research presentation, 
click here.

mailto:811@commongroundalliance.com
http://www.commongroundalliance.com/damage-prevention/toolkits/811-campaign
http://www.commongroundalliance.com/sites/default/files/toolkits/0115_811webinar.pdf
http://www.commongroundalliance.com/sites/default/files/toolkits/0115_811webinar.pdf
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Mingus Returns 
with Momentum to 
No.15 Truck for 2015
Driver Re-signs with Billy Boat 
Motorsports and Partner 811
 
Twenty-year-old Mason Mingus will follow up 
his rookie season in the NASCAR Camping 
World Truck Series (NCWTS) with a return to 
the No. 15 Chevrolet Silverado of Billy Boat 
Motorsports (BBM) for the 2015 season. 
He’ll enter the 23-race campaign with the 
continuing support of 811, a new crew chief 
and momentum generated in the final races of 
the 2014 season.
 
The Brentwood, Tenn., native finished 11th in 
the NCWTS championship last year, earning 
one top-10 and six top-15 finishes in a 
campaign that included 16 races with Win-
Tron Racing and the final six races with BBM, 
owned by former open-wheel racer Billy Boat.
 
Mingus will return to the No. 15 BBM team 
with a new crew chief in Dennis Connor. The 
34-year NASCAR veteran has three NCWTS 
championships to his credit and 
has worked with drivers 
including Tim Richmond, 
Jack Sprague and, most 
recently, Johnny Sauter.
 
“Running the last 
six races of the 
season with Billy 
Boat Motorsports 
last year was a 
good opportunity,” 
Mingus said. 

“Billy Boat is a successful racer and a great 
businessman. I definitely saw a lot of potential 
within those six races, and even improvement 
in that short amount of time. I think they’ve 
got a lot of great guys on board, and I think our 
trucks are going to be solid equipment.
 
“I’m also excited to work with Dennis Connor. 
I worked with him for a couple races last year, 
and I felt like we got along and communicated 
well. He has a lot of success in the Truck 
Series and throughout his entire career. I think 
having his notebook and his experience in the 
series will help me with my learning curve.”
 
The underground damage prevention 
phone service 811 will return as a year-
long associate sponsor with Mingus’ racing 
program. The 811 service encourages 
homeowners and professional excavators to 
“Call Before You Dig” to prevent damaging 
underground utility lines while working on 
digging projects.
 
“811 has been on board with me since I started 
racing,” Mingus said. 
“My dad 

owns a construction company and they call 
811 every day. So, I’ve grown up knowing 
about the industry and being involved with it, 
and I can relate to the message they’re trying 
to get out. Having 811 involved with our race 
program has been a perfect fit and I look 
forward to continuing it in 2015.”
 
Boat is looking forward to having Mingus back 
for a full season.
 
“Billy Boat Motorpsorts is proud to have 
Mason back with our team for 2015,” the team 
owner said. “Our goal as a team is to compete 
at a high level in the NCWTS.  I know Mason 
has the talent to run at the front in the series, 
and we are working hard to build new trucks 
and build our team in order to give him that 
opportunity.”
 
Mingus and the No. 15 team will kick off 
the NCWTS season with the Nextera Energy 
Resources 250 on Feb. 20 at Daytona 
International Speedway. The race will air at 
7:30 p.m. ET on FOX Sports 1.



CGA’s Damage Information and Reporting 
Tool (DIRT) and its subsequent annual report 
(DIRT Report) are used by many stakeholders 
to shape their education 
programs, measure 
damage reduction efforts 
and promote and shape 
legislation. 

Output is only as good 
as the input, and 
that is why the Data 
Submission Support 
Task Team was formed 
at the November 
2014 meeting of the 
Data Reporting and 
Evaluation Committee 
in Las Vegas. We 
have been tasked 
with assisting 
stakeholders in 
submitting complete, 
on-time, quality 
data to the annual 
DIRT Report. The Task 
Team has several missions, but the most 
important is to provide support. We are 
here to help stakeholders provide quality 
on-time data. We will be discussing quality 
throughout the upcoming year and providing 
helpful suggestions to increase quality data 
gathering. 
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DIRT: 
 What is it good for?? 

By Bruce Campbell, Miss Dig, member of the 
Data Reporting and Evaluation Committee

The more immediate goal for this year is to 
have a completed DIRT report available by 
8/11 Day. The Task Team has accepted that 
challenge and to achieve that goal the March 
31, 2015 data submission deadline is just that: 
a firm deadline. Any data submitted after 
March 31 will not be a part of the 2014 DIRT 
report. The Task Team will begin a multi-
pronged effort to support data submitters, 
including communicating via email, sending 
calendar reminders, hosting webinars, 
presentating at the CGA Expo in March 2014 
and answering questions at the DIRT Booth.

The key word in the Task Team name is 
support. We aim to have 100 

percent of the data by 
March 31 and are going 
to provide assistance to 
any new users or veterans 
that need to dust the 
cobwebs off to get the data 
submitted. The Team is 
reviewing both the CGA DIRT 
websites to ensure ease of 
navigation and provide help 
links to aid in the submission 
process.

The Data Submission Support 
Task Team Members include 
myself (Bruce Campbell), 
Steve Blaney, Terra Mullis, 
Gloria Grev, Corey Willson, 
Donna Williams and Bob 
Terjesen. Thank you in advance 
for your cooperation!

Remember!
Please submit your data to DIRT no later than 
March 31! Visit www.cga-dirt.com for more 
info. Order your copies of the 2013 DIRT Re-
port online at commongroundalliance.com.

Welcome Aboard!
 
We are excited to announce that Steve 
Blaney will be joining the CGA team as 
the Program Manager for DIRT on Mon-
day, February 2.  We look forward to the 
contribution Steve will provide to the CGA 
and to the DIRT program.  In this posi-
tion, Steve will serve as the primary staff 
contact and coordinator for DIRT. 
 
Steve brings to the position over 30 years 
of experience with the New York State 
Department of Public Service.  In addi-
tion, Steve has served as an integral part 
of the Data Reporting & Evaluation Com-
mittee since the CGA’s inception, serving 
as a past Co-Chair, task team leader for 
the DIRT report, task team leader of the 
User’s Guide and was the recipient of the 
2010 Ron Olitsky Award.
 
Steve will be working for the CGA part-
time from his home office in East Green-
bush, N.Y.  Steve’s email address will be 
stevenb@commongroundalliance.com.  
 
Join us in welcoming Steve to the team!

http://commongroundalliance.com.


What makes him so effective is his 
authenticity. He’s no ordinary clown, 
goofing for the crowd, though he does that 
well. Harrison is a former school teacher 
with a master’s degree in education. He 
sincerely cares about safety and wears 
the 811 message with pride. By doing so, 
he delivers the 811 message to farmers, 
ranchers and rodeo fans all across the US.

You can learn more about 
the program and meet JJ Harrison at 
the CGA Conference in Orlando this 
year. He will be speaking at a 
pre-conference session on 
Tuesday, March 10 at 1:00 
pm and will be 
at the Pipeline Association 
for Public Awareness 
booth Tuesday evening and 
Wednesday afternoon.

To learn more about the 2015 JJ 
Harrison 811 awareness 
campaign, click here.

An unlikely partnership between a rodeo 
clown and a pipeline safety organization that 
started three short years ago has blossomed 
into one of the most effective campaigns for 
the 811 message.

JJ Harrison, one of the top barrelmen in the 
professional rodeo industry, has worn the 811 
logo from one side of the United States to the 
other as he entertains rodeo fans and shares 
the importance of calling before digging.

Harrison has been in front of a live audience 
of more than 1.5 million in the past three 
years, and has been featured on multiple 
national television networks – including 
ESPN and CBS Sports – that broadcast to 
hundreds of millions of homes during his 
time as an ambassador for the 811 message.
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JJ Harrison: 
Putting a Funny Face 
on the 811 Message

“He sincerely cares about 
safety and wears the 811 
message with pride.“

http://www.pipelineawareness.org/jj-harrison/.
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REGIONAL PARTNER CORNER

As in years past, many of the Damage Prevention 
Councils of Texas, which are also recognized CGA 
Regional Partners, conducted toy drives through-
out the holiday season to support the USMC Toys 
for Tots Campaign. None was more successful 
this year than the Damage Prevention Council 
of Texas – Permian Basin. As council volunteers 
arrived loaded with toys for boys and girls, United 
States Marines Gary Harwell and Brian Lalonde 
showed up as well to collect the toys and give us 
a brief history of the Toys for Tots Campaign.

In 1947 Major Bill Hendricks, USMCR, founded 
Toys for Tots in Los Angeles. 5,000 toys collected 
during a campaign before Christmas 1947. The 
first toy collected is a handmade doll.

Damage Prevention 
in the Holiday Spirit
By JimBob Sims, Texas811

A year later, the United States Marine Corps 
adopted the program and expanded it into a 
nationwide community action project as the 
U. S. Marine Corps Reserves Toys for Tots 
Program. Marines at each Reserve Center 
throughout the nation conducted a toy collection 
and distribution campaigns in the communities 
surrounding the center.

Fast forward…  Despite the continued sluggish 
economy and the reduced material and 
manpower capability of the reserves, the 2012 
campaign surpassed the previous year’s total 
revenue record of $252 million by realizing 
over $269 million in total revenue.  Corporate 
and individual support was superb, once again 
reinforcing the idea that the American public will 
not allow Toys for Tots to fail.  

Totals for 2014 will not be available for a few 
months, but if the turnout in the Permian Basin 
is any indicator, the program will no doubt be 
labeled as successful! Our “hats off” to the USMC 
not only for the service to our nation, but also the 

US Marines Gary Harwell and Brian Lalonde give a brief 
history of the Toys for Tots Program.

joy they bring to millions of children at Christmas 
each year.

A special thanks to the Kinder Morgan Field Of-
fice in Odessa, Texas for hosting the December 
meeting and to each and every stakeholder that 
showed up to participate in this special function 
of the DPC!

The Damage Prevention Council of Texas – Permian Basin
 





          is a comprehensive, easy-to-use directory of 
technologies, solutions and contact information for 

the Damage Prevention industry.


